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Measures to Control the Risks of
Flavored Tobacco Products
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1) WHO FCTC. Partial guideline for implementation of Article 9 and 10 of the WHO Framework Convention on Tobacco Control.
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XI& : German Cancer Research Center. 2012. Menthol Capsules in Cigarette Filters - Increasing the Attractiveness of a Harmful
Product.

2) R.J. Reynolds Tobacco Company. 1972. Tobacco Flavoring for Smoking Products.

3) Abad-Vivero EN. et al. 2016. Recall, appeal and willingness to try cigarettes with flavour capsules: assessing the impact of a tobacco
product innovation among early adolescents. Tob Control. Published Online First.

4) Campaign for Tobacco-free Kids. 2014. Designed for Addiction.
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5) Campaign for Tobacco-free Kids. 2016. Tobacco Product Additives: Esssential Facts.

6) German Cancer Research Center. 2012. Menthol Capsules in Cigarette Filters - Increasing the Attractiveness of a Harmful Product.
7) German Cancer Research Center. 2012. Menthol Capsules in Cigarette Filters - Increasing the Attractiveness of a Harmful Product.
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Xt= : Giovino GA, Villanti AC, Mowery PD, et al. 2013. Differential trends in cigarette smoking in the USA: is menthol slowing
progress?

10) WHO. 2007. WHO Technical Report Series: The Scientific basis of tobacco product regulation, Report of a WHO Study Group.

11) Carpenter, C. M. et al. 2005. New cigarette brands with flavors that appeal to youth: tobacco marketing strategies. Health Affairs,
24(6): 1601-1610.

12) Ambrose et al. 2015. Flavored Tobacco Product Use Among US Youth Aged 12-17 Years, 2013-2014. Journal of the American Medical
Association. 314(17): 1871-1873.

13) FDA. 2009. Candy and fruit flavored cigarettes now illegal in United States.
14) German Cancer Research Center. 2012. Menthol Capsules in Cigarette Filters - Increasing the Attractiveness of a Harmful Product.
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16) Thrasher JF. et al., 2016. Market share for flavour capsule cigarettes is quickly growing, especially in Latin America. Tob Control.
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19) WHO FCTC. Partial guideline for implementation of Article 9 and 10 of the WHO Framework Convention on Tobacco Control.
20) WHO FCTC. FCTC/COP7(14). Further development of the partial guidelines for implementation of Articles 9 and 10 of the WHO FCTC.
21) Tobacco Control Legal Consortium. 2015. How Other Countries Regulate Flavored Tobacco Products.

22) Cancer Council Victoria. 2012. Tobacco in Australia: Facts and Issues. Menthol and confectionery/liqueur flavoured cigarettes.
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27) Canada Cancer Society. 2013. Examples of flavoured tobacco products sold in Canada.

28) Health Canada. 2011. An Act to amend the Tobacco Act(2009). Frequently Asked Questions.

29) European Commission. 2014. Tobacco Product Directive(2014/40/EU).
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